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Sodienas plans

* Digitalas komunikacijas tendences 2023. gada
* LinkedIn iespéjas



Isuma par mani

* Cilvéks komunikacija. SAVEJAIS starp savéjiem.
e Dzivoju péc principa #milikodaridarikomili
 Komunikacijas nozaré kops 2004. gada

e Pieredze valsts, privataja un NVO sektora

e Vairaku NVO biedre

* Lektore un macibspéks Latvijas augstskolas

* Piekopju muzizglitibas principus, tadéel nepartraukti
pilnveidoju savas zinasanas un prasmes

* Labprat dalos pieredzeé ar citiem
e Patik aktiva atputa daba




DIGITALAS KOMUNIKACIJAS TENDENCES 2023.
GADA



Uzmaniba digitalajam saturam

e Atrums un nepacietiba ir
pasaules ikdiena

e FOMO (bailes kaut ko palaist
garam)

e Paralélais patérins 2-3 iericés
vienlaikus

e Uzmanibas laiks saturam 7
sekundes (FB 2 sekundes)

* Par 64% pieaudazis laiks, ko
pavadam digitalaja videé




Video nozimigums

Reels (Instagram) un TikTok spéciga ietekme uz video saturu
Autentisks saturs

lespéja veidot saikni ar zimolu

lespéja sasniegt plasaku auditoriju, t.sk., saturs var izplatities
virali (sniega bumbas efekts)

Kops 2016. gada par 41% pieaudzis video izmantojums dazadas
marketinga aktivitatés



si video

e Saskana ar vietnes Hubspot
datiem Sobrid vismaz 90% zimolu
(kuri pardod preces/
pakalpojumus) izmanto isas
formas video, lai sazinatos ar
klientiem un veiktu pardosanu

* |sa satura video ieglst visplasako
auditoriju gan sasniedzamibas,
gan iesaistes, gan uzmanibas
iegusanas zina




Idejas video saturam

Par musu darba specifiku, pieméram, ka notiek sagatavosanas kadam projekta
pasakumam utml.

Video par t.s. backstage — lauj ielukoties musu darba ikdienas aizkulisés

Isas sarunas ar projekta vaditajiem, iesaistitajam runas personam, pasakumu
dalibniekiem

Uzmundrinajumi/ apsveikumi

Reportazas no notikumu vietam

|zaicinajumi

TieSraides

Sadarbibas partneru uzrunas musu sekotajiem

Atsauksmes no pasakumu dalibniekiem, kas viniem patika musu pasakumos



Izaicinajums saistiba ar video saturu

* Nepieciesams ilgaks laiks un vairak resursu, lai izveidotu socialo
mediju saturu (iesaistosus video)

* Ne visiem ir uzdrikstésanas staties kameras prieksa — kauns,
bailes, «tas nav man» ....

* Algoritmiem patik originali video un art audio — pats varonis
runa, ne tikai izmantojam trendigu muziku



Facebook video
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Instagram video saturs

Create Create
Post

Reel

(-D Story {+) Story

Story Highlight {®) Story Highlight '®)  Story Highlight
Live (¢) Live
Guide Guide Guide

Fundraiser @ Fundraiser @ Fundraiser




Video garums

Reels garums 90 sekundes
Storiju garums 4x15 sek
LIVE garums 4 h

Storiju ierobezojums — lidz 100 diena



kristinetjarve - Atrodi trendigu
dziesmu vai ideju

%ﬁ D @ & 3 lzveido savu saturu

ooy Gisterge (SefianiGents Dot | Veido pec iespejas
Isakus video, lai tie
sasnhiegtu plasaku
skatijumu

Var filmet ar telefona
kameru un montet
citas lietotnes

Publice Reels




Padomi pirms veido Reels

e Uzreiz piedoma par fonu, labu apgaismojumu un savu izskatu
* |zmanto trendigu muziku vai originalu audio
e Veido 7-10 sekunzu reels, tie nokers plasaku auditoriju

* Jo vairak fragmentu jeb «sagraizits» reels, jo labak — kadra
garums lidz 5 sek

* Pievieno titrus, it seviski tad, ja kaut ko stasti
* Pievieno paris mirk|birkas atbilstosi reels saturam
* Publice reels ari uz IG sienas un padalies storija, ka ir jauns reel




TikTok video
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YouTube video
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Padomi LIVE sarunam

Laicigi izzinot, ka bus LIVE saruna
Var izmantot kalendaru, kas skaita atpakal laiku lidz LIVE sarunai

Sarunu sak ar ievadu par ko bus LIVE téma — uzmanibas noturésana no
pirmajam sekundém

lepazistina ar viesi un isuma ari ar sevi, lai saprastu sarunas kontekstu,
turklat Instagram LIVE ir redzams ar1 viesa konta (ja nu jus nepazit)

Noteikti izveido scenariju pirms saruna, piefikséjot jautajumus, ko veélies
izrunat/ izstastit klausitajiem

Vadi sarunu, dod vardu katram viesim, ja ir vairaki viesi, ieturi ari pauzes
Saglaba ierakstu, lai var noskatities vélak



Autentisks saturs

* AtbilstoSi Instagram Stories, Reels
un TikTok bumam, pasveidots
saturs, kas ierakstits tiesi mobilajas
iericés un ar nelielu pécapsradi
zimola sekotajiem ir interesantaks
neka parapstradats saturs

e Ar sadu saturu sekotaji uztver
zimola autentiskumu, originalitati,
turklat, ja sSadu saturu veido un
publicé zimoli, tas ir tuvaks
parastajiem lietotajiem




Autentisks saturs

Istas cilveku emocijas (gaida ari
no zimoliem)
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Lietotaju veidots saturs

» Gan Tik Tok, gan Instagram butiska
loma ir lietotaju veidotam saturam
un organizaciju darbinieku/
dalibnieku saturam, kas ir [idzigs jau
ierastajam ietekmetaju marketingam
(influenceriem un digitala satura
veidotajiem)

» Sis noteikti japaredz arf NVO
komunikacijas stratégijas!




Darbinieki — zimola vestnesi

n nnika is & feeling proud with
na FiSere-Kalke and 3 others in Talsi.
d-Talsi- Q@
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) g J klientam? (ir gadijies ari lidz plkst. 20.00). Sodien biju
lieciniece - Talsu filidli koléges slédza 17.30, lai gan
darba laiks ir ldz 17.00. Apbrinoju visus savus filiaju

investé vinu personiga zimola ot
iniciativas, visticamak, par 27%

bus optimistiskaki par uznémuma
nakotni, 20% paliks Seit stradat un
40% tic, ka uznémums ir
konkurétspéjigaks par citiem
("Altimeter Group")




Darbinieku/ dalibnieku iesaiste projekta zinu
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VADRIFRONS izrade Vecmaminu valsts, kas garanté spécigu emocionalo
pardzivojumu, ja vien iespéjams, steidziet meklét biletes uz 19.aprila izradi
anzas perona
Sis stasts pagér Iidzi kabataslakatinus, vislabak pilnu pacinu. Pé&c izrades
piegaju vienai no aktrisém un atzinos, ka viens no stastiem tik loti aizkéra, jo
bija ka no manas bérnibas, kad vasaras brivlaika viesojamies pie vecasmates
asas Latgalé
zrade, kura ir Tstens latvieSu kods. Un ja, ari par sro pensionaru dzivi Sodien
Keriet biletes un izbaudiet savu vecmaminu stastu! #rekomendéju

Vecmaminu Valsts
KVADRIFRONS (Latvija)

gandriz dokumentéla izrade

armija. Epizode #2 / Vecmaminu valsts
anzas Perons - Riga
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I Pieviengjies jau Sodien plkst. 16.00!

Pielauju, ka 31 ir noderiga zina maniem draugiem, kuri darbojas NVO, kuri strada ar projektiem,
kuros ir darbinieki nepilna darba slodzé jeb ménesi nesanem t.s. minimalo atalgojumu.
Sodien (ceturtdien) plkst. 16.00 ir iespéja pieviencties Sadarb tforma organizétajai
tiessaistes domdarbnicai, kur eksperti pastastis, kur jameklé informacija EDS sistéma par projektu/
NVC darbiniekiem, vai ir jdveic papildu socidlas iemaksas par laika posmu no 2021. gada lidz 1.
oktobrim un kur bds informacija par nakamajiem periodiem reizi ceturksni.
K3 arf pastastis, kas Sogad gaidams saistiba ar autoratlidzibam, kam turpmak, rakstot projektus,
Japievérs uzmaniba saistiba ar specidlistu atalgojumiem un socidlajam iemaksam!
Piesakies anket3d un sanem linku uz ZOOM!

leceland D’[ﬂ]—

Liechtenstein Active
Norway citizens fund

Domdarbnica
"Krustceles"

2022. gada 20. janvari
plkst. 16.00
tiessaistes platforma

Domdarbnica Krustceles
Linda, Lauma un vél 3 draugi

¥ Interesé




Vaditaji — zimola vestnesi

* Cilveki sodien peéerk dzivesstilu, nevis tikai
produktu, tadél notic autentiskiem
Zimolu véstneSiem

* Atceramies, ka uznémumu un
organizaciju vaditaji ir tadi pasi cilveki ka
meés ikviens, tadé| vél jo butiskak ir veidot
ari vinu personigo zimolu, paradot
cilvécisko prizmu
— Vaditajiem veidojot atpazistamibu dazados

kanalos, ir iespéjas sasniegt plasaku
auditoriju (neka zimolam), jo vini jau ir
atpazistami un vinos ieklausas

Normunds Bergs - 2nd

CEO at SAF tehnika and Board member at Mobilly
w-®

Thursdays are for history. Did you know that EC VP Valdis

Dombrovskis himself made the last fixings to the first SAF
Tehnika radio, unveiling production in Brazil in... see more

i B | T
oO®& 113 6 comments

S i

Like Send




Influenceri

Dazadi segmenti (visvairak influenceru ir 1IG un TikTok)

lzaicinajums — atrast sev piemérotakos influencerus un veidot
ilgtermina attiecibas

Aizvien vairak uzmanibas centra nonak nano un mikro influenceri
Dalijums:

— Nano influenceri — Latvija lidz 1000 sekotajiem

— Mikro influenceri — Latvija no 1000 lidz 10000 sekotajiem

— MID influenceri — Latvija no 10000 lidz 25000 sekotajiem
— Makro influenceri — Latvija virs 25000 sekotaju



Ja ir velme sadarboties

 Nano influenceri ir finansiali izdevigaki zimoliem, jo sekotaju
skaitam vairs nav nozimes — butiski ir sasniegtie rezultati

* Vini ir ar1 atvértaki, jo mazak sadarbibu neka Mikro un MID
influenceriem

* Labaka atdeve jeb iesaiste no vinu sekotajiem



Nosacijumi/ atbildiba

e Caurspidiba jeb noradit publiski sadarbibu no influenceru
puses #apmaksatareklama #reklama

* Zimolam, kurs sadarbojas ar influenceru, ir atbildiba ari tad, ja
influenceris kaut ko nedara legali

e Sadarbibas bus aizvien biezak/ vairak/ izaicinosakas



Izaicinajumi ari influenceriem ar 1G algoritmu

|G algoritms izspélé «jokus» — ari influenceri sasniedz mazaku
auditoriju

Statisks ieraksts uz IG sienas nav tik efektivs ka storiju un video
saturs

Regulara publicitate, lai noturétu skatijumu

Ar1 influenceri izmanto reklamu savam saturam

Ari |G influenceri meklé jaunus kanalus (TikTok, Telegram,
Be.Real)



Prasibas no zimoliem influenceriem

|G Reel vai TikTok video

Dazadi video formati:

— Konkurss (nepatik, jo daudz bezjedzigu sekotaju)
— Atlaides

— Pakalpojumu/ precu reklama

Video satura nosacijumi:

— Gatavs/ daléjs scenarijs

— Veéstijumi/ saukli

— Tagi un mirklbirkas

Noteikts izpildes termins

Sadarbibas procesa apraksts



Infulenceru iesaistes nosacijumi

* Obligati ligums par sadarbibu
— Autoratlidzibas ligums
— Uznémuma ligums
— Ar SIA nosléegts ligums
* Preciza vienosanas par sadarbibas nosacijumiem:
— Cik ieraksti?
— Cik storiji?
— Vai drikst palikt satura informacija par konkurentu produktiem/ pakalpojumiem, ja tada bijusi ieprieks
— VienosSanas par konkursu sekotaju iesaistes mehanismu
— VienosSanas par atlaidém influenceru sekotajiem

* lzmaksas:
— Par ierakstu
— Par storiju
— Par konkursa organizésanu (visietilpigakais process)



Influenceru uzskats, kas ir ideala sadarbiba

Laicigi atsuta piedavajumu

Detalizéts kampanas apraksts

Skaidri zinams ierakstu skaits un veids
Tiek dota radosa briviba

Mirkl|birkas un tagi

Tiek atstits pietiekami daudz produkta izméginasanai/ foto
utml.

Ir informacija par citu influenceru piesaisti Sai pasai kampanai



Influenceru (digitala
satura raditaju)
marketings ne vienmer ir
saistits ar “kaut ka”
pardosanu — tas ir stasta,
dzivesveida vai iespéjas
pardosana




Tiesais jeb e-pastu marketings

N\

Apmekléjums uz organizacijas timekla vietni
10YEARSAGO (traffic)
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Ziedot zinas. 9.Maijs 2022 tesitne

Ziedot.lv 9. maijs
Kam: es v

—
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Labdaribas projekti Par Ziedot.lv Ziedotajiem Pieteikt palidzibu Jaunumi

Labdien, Ziedot.lv draugi un atbalsfitaji!

Ar ticibu, ceribu un milestibu, sutam ipasu “Ziedot zinu®, kura atradisiet
atskaiti par labdaribas programmas "Ukrainas cilvekiem' ziedojumu
izlietojumu un aicinajumu turpinat atbalstit Ukrainas tautu par brivibu.

Ar cienu, Jiisu Ziedot.lv

UKRAINAS ATBALSTAM

Latvijas iedzivotaju un uznémumu atbalsts Ukrainas cilveékiem sasniedzis
vairak ka 10 miljonus eiro. Bet, atbalsts Ukrainai bis nepiecieSams
ilgstosi, 1pasi liela apjoma péc karadarbibas beigam infrastruktiras
atjauno$ana, mediciniskajai palidzibai un daudzam citam lietam. Aicinam
Ukrainas tautu atbalstit ari turpmak ziedojot dazadam labdaribas
Iniciativam:

Atbalsts Ukrainas tautai. Iniciativa "Uznéméji mieram" aicina
atbalstit Ukrainas tautu cina par brivibu. Par ziedojumiem sniegs
praktisku palidzibu slimnicam, iegadasies militaro ekip€jumu,
atbalstu civilajiem iedzivotajiem. Plasak Seit.

Latvijas mednieki Ukrainas aizsardzibai! Latvijas Mednieku
savieniba aicina apgadat Ukrainas aizstavjus ar augstas precizitates
Saujamiero¢iem. Plasak Seit.

Twitter konvojs Ukrainai. Ukrainas aizstavjiiem nepiecieSamas
masinas - 4x4 bezcelu auto, atras palidzibas auto, busini apgadém
un civilo iedzivotaju izve$anai no aplenktajam pilsétam. Twittter
konvojs aicina atbalstit. Plasak Seit.

Atbalsta grupas Ukrainas cilvékiem. Psihoterapeitu un psihologu
konsultacijas un atbalsta grupas ukrainiem, kas parcietusi kara
Sausmas. Atbalsts tiek sniegts Ukrainas pilsétas, kas atbrivotas un,
kuras iedzivotaji atjauno savu dzivi. Plasak Seit.

Palidzi Ukrainas bégliem Latvija. Kad ukrainu mammas ar bérniem
meérojusi tikstosiem kilometrus, bégot no Krievijas armijas, Latvija ir
miera osta, kas sniedz patvérmu un drosibu. Palidzésim ukrainiem ar
pirmas palidzibas nodrosinasanu. Plagak Seit.

Speka, dzivibas un izturibas malks Ukrainai! Palidzésim atjaunot
sabombardéto Ukrainas pilsétu Udensapgades un kanalizacijas tiklu.
Plasak Seit.
Atbalstisim  Ukrainas
Palidzésim Rigas Stradina universitates uznemtajiem studentiem,
zinatniekiem un pasniedzéjiem! Plasak Seit.

Vairak uzzinat un palidzét

Paldies no SOS bérnu ciematiem - Invitation to attend - Ecommerce
APRILIS tesitne Hacks 2023. £, tesitne

Latvijas SOS Bérnu ciem... 3. maijs a ‘ ~ Gustavs Gotauts 23.janv.
Kam: es v "

Spiediet Seit, lai apskatitu $o e-pastu parluka. LEARN. SCALE & GROW
YOUR NETWORK WITH US

SOS bérnu ciematu

SOS BERNU ’ MENESA APSKATS Hi, Kristine!

We are excited to announce that we will be
hosting a free live webinar on Thursday,
January 26th at 19:00 (Riga Time).

"Ecommerce Hacks: Maximizing Your
Online Sales in 2023."

This webinar will share valuable tips and
strategies for growing your online sales
and expanding your customer base.
Whether you're just starting in e-commerce
or looking to take your business to the next
SOS BERNU CIEMATU APRILA APSKATS level, this webinar is for you.

Milais draugs, sveiciens lielo svétku ménesi!

Our expert speakers will be sharing their
Sobrid visa liela SOS bérnu ciematu saime jau citigi gatavojas . <
vissirsnigakajiem gada svétkiem - Mates dienai. Sie svétki mums vienmer ir experience and kn°WIedge on:

pasi, jo esam ar maminam |oti bagata organizacija - musu pulka ir 20 SOS

mammas, vairak neka 400 audzumammas, ka arl 15 maminas no Ukrainas, .

kuras Sobrid dzivo Islices SOS bérnu ciemata. Vairakiem simtiem maminu L] EXpanSIOn to EUI’Ope

més palidzam ari SOS gimenu atbalsta centros. |k gadu més aicinam

Latvijas sabiedribu godinat mammas, Tpasi tas, kuras dalas ar savu ° |mp0rtance Of content

milestibu  un rada @gimenes bérniem, kuri palikusi bez )

savam biologiskajam mammam.  Improve conversion rates, and boost
Arl Sogad meés aicinam ikvienu samilot savu mammu un palidzet, lai .

ikvienam bérnam butu mamma, kuru samilot! yOUT onllne Sales.

k¢




E-pasta nozimiba
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E-pasta komunikacija

e Pasaulé vairak neka 2,5 miljardi e-
pastu lietotaju

* GDPR ir izglabis e-pastu
marketingu

* Ja kombiné jau ierastas lietas —
video saturu, t.s. Storytelling,
izmanto pareizos FOMO sauk]us,

tad iespéja sasniegt labus
rezultatus




Miti, kas izskan par e-pastu marketingu

ﬁ Tas ir spams

ﬁ Tas nav efektivi, jo ir socialie mediji

L~ Tas ir vecmodigi (neviens
vairs nesuta e-pastus)



Tools and Media Used in Digital Storytelling

Image
Computers capture devices

v ) (

Digital Digital Audio

media software capture devices

Storytelling

Source: Metaphors We Live By Research.com



Podkasts/ raidieraksts

Podkasts ka zanrs, ar kura palidzibu nodot

informacij

u klausttajiem, pédéjo gadu laika

pasauleée k|

uvis par absolutu hitu

Pasaulé kopuma ir apméram miljons
dazadu podkastu, radusies 2004. gada no
no vardiem "iPod" un "broadcast" -

podcast




Kas ir podkasts?

e Latviskas versijas — podraide un aplade,
raidieraksts, tacu pasi podkastu autori labpratak
lieto ierasto — podkasts

* Podkasts ir raidijums, kas pieejams digitala audio
formata straumesanai interneta jeb audio saturs,
ko klausities kustiba

 Amatieru veidots skanas fails, kas lidzinas radio
raidijumam



Pieejamiba

* Podkasta epizodi var ari lejupieladeéet savas
ierices, lai klausitos datora, mobilaja
telefona vai kada cita lidznésajama ierice
bridi, kad nav pieejas internetam,
pieméram, lidojuma laika

* Cilvekiem ir iespéjas klausities podkastus
jebkura viniem érta veida un vieta,
pieméram, darbojoties majas, darz3,
gatavojot maltiti, parvietojoties
automasinag, ikdienas sporta aktivitatasu u.c.
aktivitasu laika

Classical
- Music: The
= Stories

Carl Roewer

Sekot Q%

Every week, | choose one piece from one composer to pick

apart and look at in detail. | look at the ... skatit vairak

4,5 %

Classical Music: The Stories
Official Trailer
32'S

Seérijas  Vairak [idzigu §im

Visas sérijas Kartot

" R. Wagner 'Liebestod' from Tristan und
B - Isolde




@‘

Apple podcasts .

Google podcasts
=

— LR

PodBean podcasts

Spotify podcasts

an amazon compan

Stitcher podcasts



Dazadu komunu veidosana

. el = oo . - .= Stopinu novads - mes te dzivojam,
e Savi komunikacijas burbuli, slegtas stradajam un izklaidajamies >

@ Privata grupa - 5 188 dalibnieki

grupas, profili, lai noturétu sev lojalus 9 IEPED

sekotajus, lai ne tikai zimoli pasi veidotu ETEs—
saturu, bet draudzigie sekotaji pasi 9
izteiktos

Istabas Meklét vai piedavat palidzibu

9 leraksti kaut ko...

i Rullitis |&4 Fotoattéls Aptauja

e Zimoli var meklét jau esosas komunas,
kuras publicét savu saturu

Izceltais saturs ()

Grupas temas
Apliko, par ko runa citi grupas dalibnieki,
un pievienojies sarunai.

. P
#peplgCIesam... Skatit
1 ieraksti

Skatit




#tmirklbirkas

 Mirklbirku lietoSana palielina iespéjamas auditorijas iesaisti - izmantojot So
simbolu pareizi, tiek gan stiprinats zimols un paaugstinata ta reklamas
efektivitate

e |esaka izvairities no garumzimém un mikstinajumiem, bet, veidojot tas no
frazém, - katru vardu rakstit ar lielo burtu, pieméram, #LaboDarbuNedela

#DzivoZali #NoderigiPadomi
e Katra platforma atskirigs #mirk|birku daudzums:
— Lidz 30 #mirklbirkam pie viena ieraksta Instagram
— Lidz 5 #mirklbirkam Facebook
— 1 #mirklbirka Twitter
— Lidz 5 #mirk|birkam LinkedIn
— YouTube — cik vélas



Digitala drosiba jeb 2 faktoru autentifikacija

* Noteikti visos kanalos jaieklauj divfaktoru autentifikacija, jo
aizvien vairak paradas situacijas par nozagtiem/ uzlauztiem
kontiem:

— E-pastu divfaktoru autentifikacija
— Facebook divfaktoru autentifikacija
— Instagram divfaktoru autentifikacija

* Noderigs raksts par datu privatumu



https://www.thinkwithgoogle.com/intl/en-gb/future-of-marketing/privacy-and-trust/digital-privacy-marketing-advertising/

Attiecibu noturesana ar klientu socialaja tikla

e Péciespéjas ilgak noturet sekotaju socialaja tikla:
— Links, ka pie jums nokluat
— Links, ka piezvanit
— Atbildét uz zinam turpat DM
— Sazinaties audio turpat platforma
— Publicet saturu turpat platforma
— Sniegt komentarus turpat platforma



Labakais laiks komunikacijai

Best Times to Post Based on your Most active
Followers Time Zones

Your Current Location: Riga, Latvia

Your Largest Audience Location: Riga, Latvia

Your Local Timezone

Europe/Riga

Monday Tuesday Wednesday Thursday Friday Saturday Sunday

Var nomainit socialo mediju platformu, ka
ar pilsétu un pat ielikt savu socialo mediju
profilu, lai saprastu labako laiku
komunikacijai

https://influencermarketinghub.com/best-times-to-post-on-

facebook/



https://influencermarketinghub.com/best-times-to-post-on-facebook/
https://influencermarketinghub.com/best-times-to-post-on-facebook/

LINKEDIN KOMUNIKACUA



What social platforms do you consider the most

effective for reaching your business goals?
(Please select your top 3)

2020 [ 2021

33
26
3 6 1

Facebook Instagram LinkedIn Twitter YouTube TikTok WhatsApp Pinterest Snapchat

Change Change Change Change Change Change Change Change Change
-25% -40% -5% +21% +31% +700% +36% +140% +12009%

Source: Hootsuite’s Social Trends 2021 and 2022 surveys.
Respondents were asked the same question but samples varied
from year fo year. In 2021 n= 11,189. In 2022 n=14,850.

Digitalas komunikacijas tendences 2023. gada un padomi

@Kristine Tjarve : L
LinkedIn komunikacija

Hootsuite® £3




* 94% no B2B vides parstavjiem izmanto LinkedIn platformu par
galveno satura izplatisanas platformu

* Vairak neka 50% no socialo mediju satura plusmas uz B2B
timekla viethem un blogiem nak no Linkedln

* 79% B2B vides parstavju piekrit, ka LinkedIn ir efektigs
marketinga kanals



—

LinkedIn ir sasniedzis

- 900 miljonus lietotaju
vairak neka 200

sieit I valstis
D




LinkedIn izmanto vairak
viriesu auditorijas, neka
sieviesu (attiecigi ap 57%
viriesu)




- Linkedin users in Estonia

e ard

January 2023

§¢ 100300 7,9% no visiem
iedzivotajiem

Lielaka lietotaju
grupa vecuma no
35-54 gadiem (42
000)

https://napoleoncat.com/stats/linkedin-users-in-estonia/2023/01/



BN | inkedin users in Latvia
B 5.nyar y 2023

,3{; 125 800

6,9% no visiem
iedzivotajiem

Lielaka lietotaju
vecuma grupa no

35-54 gadiem (52
000)

‘_ﬂk NapoleonCat.

https://napoleoncat.com/stats/linkedin-users-in-latvia/2023/01/



Linkedin users in Lithuania

. e 202

§@ 214000 7,8% no visiem
iedzivotajiem

Lielaka lietotaju
vecuma grupa no 25-
34 gadiem (95 000)

‘ﬁ NapoleonCat. Source: NapoleonCat.com

https://napoleoncat.com/stats/linkedin-users-in-lithuania/2023/01/



Best Times to post on LinkedIn

() Best hours to post on LinkedIn

10:00 a.m 12:00 p.m

Best days to post on LinkedIn

Tuesday Wednesday Thursday

Influencer
‘ Marketing+ub



* |r|oti liels ieguvums no darbinieku komunikacijas LinkedIn

* Efektivakie rezultati ir no to darbinieku komunikacijas, kuri ir
izveidojusi jeb uzbuvéjusi savu personigo zimolu tiesi LinkedIn
vide

* Viens no galvenajiem iemesliem, kadé| vél daudzi darbinieki
apsver iespéju komunicét LinkedIn vidée, ka viniem pietrukst
motivacijas



Popularakas mirklbirkas

#India, #innovations, #management, #HumanResources un
#DigitalMarketing

Citas popularas mirk|birkas #technology, #creativity, #future,
#entrepreneurship un #careers

LinkedIn rekomende lietot tikai 3 mirklbirkas pie viena ieraksta, bet

kopuma nav ierobezojumu to lietosanai. Var izmantot ari 10
mirklbirkas

https://datareportal.com/reports/digital-2022-global-overview-report



https://datareportal.com/reports/digital-2022-global-overview-report

Kadel iesaka komunicet LinkedIn?

* Tiklosanas platforma LinkedIn sniedz iespéju darbiniekiem
veidot savas komunas par viniem butiskam témam, ari tam, par
kuram vini iestajas/ rupéjas

* Pievienojoties dazadam Linkedln komtnam, darbiniekiem ir

iespéjas dalities ar vinu domam ar citiem profesionaliem un
ieinteresétajiem par tam pasam témam

* Ta var but ari laba iespéja, lai veidotu attiecibas ar citu
organizaciju parstavjiem, paplasinot komunikacijas iespéjas
organizacijam



Bonusi, ja darbinieki komunice LinkedIn

Veido t.s. F2F tikSanas

Veido zimola un .. _
ar klientiem, sadarbibas

Sasniedz globalu .
organizacijas

auditoriju _ - partneriem,
atpazistamibu L. L
ENEERIE R UE
Veido jaunas biznesa Paaugstina darbinieku Palielina produktivitati
ENEES lojalitati un sadarbibu

Veido spécigu atbalsta
sistemu kopienai




KA UZLABOT LINKEDIN PROFILU?



Profila bilde, titulbilde un vards

llze Rassa: 1st

Empowering others as Communications Architect &
Personal Branding Coach | Training | First Impression
| Personal Brand | Social Leadership | Visual
Presentation Skills | Digital Audit

Talks about #darbiniekazimols, #darbiniekapieredze,
#darbadevéjatéls, #personigaiszimols, and
#darbiniekskavertiba

Self-Employed - University of Bradford
Riga, Latvia

1,349 followers - 500+ connections

Inga Daliba - 2nd

Personal Branding consultant | Lecturer | Headhunter
| EQ practitioner | CEO at DarbaGuru & Personiga
Zimola Akadémija

Talks about #linkedin, #recruitment, #bninetworking,
#personalbranding, and #emotionalintelligence

Personiga Zimola Akadémija « Latvijas Universitate
Riga, Latvia

3,533 followers - 500+ connections

190 mutual connections: Valdis Tilgalis (lecturer,
i consultant), leva Zaumane, and 188 others

oy JETIE

Providing services
HR Consulting and Brand Consulting
See all details

D23. gada un padomi



Apraksts

* Profila apraksts péc varda un
uzvarda ir svarigs, lai saprastu,
ko jus vai jusu organizacija dara

A

* LinkedIn skeneé atslégas vardus,
tadé| svarigi, kadus vardus

Kristine Mennika =" «) - 1st

Head of Corporate Communications at Citadele Group

izmantosiet apraksta (t.s. SEO) Lol i aiido b
. . —_ = Talks about #advice, #wellbeing, #lovemywork,
L I Zce | I et Sava S p rofes I O n a | a S #communications, and #businesscommunications
- . Citadele banka * Riga Stradin$ University
prasmes uz ekspertizi Riga, Latvia

3,285 followers - 500+ connections




Ka noder musu bilde un apraksts talakaja

komunikacija

husiast - open up new horizons

ohh,my favourite soft drink ©° cidoniju zelteris from Gardu muti. |
vote for A. Handwriten “zelteris" gives nice artistic and home-made
product feeling. Just my opinion...

Like - € 1 | Reply

Mikelis Bastiks [

Insights from running a design studio and building beautiful br..

Like Reply

llze Vitola -+ 1s

Senior Communication executive. Right & Left brain On




Personigi izveidots URL

B

@
Edit public profile & URL e

# Edit your custom URL

ersonalize the URL for your profile.

www linkedin.com/in/kristinetjarve &

Kristine Tjarve @) C Smart

Communication professional, passionate lecturer, instructional

Jana Bunkus - 1st
coach " | Latvijas Universitate fC




Pievieno varda izrunu audio zina klat

[ 4

& QKristine Tjarve X Edit intro

First name*

‘ " -« " Kristine
T s Last name*
0 Tjarve

Kristine Tijarve @ Additional name

Communication professional, passionate lecturer,
instructional coach

C Smart - Latvijas Universitate Name pronunciation
Riga, Latvia

)) Audio recordin
1,748 followers - 500+ connections ‘ ) g

o] [




Pievieno savu video stastu

@t Add profile video

@d Addframe
Digitalas komunikacijas tendences 2




Profesionals kopsavilkums

 Jusu profila kopsavilkums ir butiska LinkedlIn profila sastavdala

e Rakstiet so kopsavilkumu pirmaja persona un lietojiet jusu
dabigo sarunas stilu (autentiskums)

* lerobezojums ir 320 vardi (2,000 zimes ieklaujot atstarpes)
visam kopsavilkumam, bet tiks paraditas pirmas tris rindas —
visu svarigako ieklaut sajos pirmajos teikumos

* |zmantojiet mirk|birkas kopsavilkuma beigas



About

W 'l am communications professional&practitioner in my
heart and head, with a human touch and positive attitude
towards my life and work.

| love to evangelize flexible workstyle (since 2012) and to
share my knowledge/experience/expertise on internal and
external Comms, reputation building, employee/personal
well-being, and productivity.

My super powers: managing a relationship with different
publics - both internal and external, including in a traditional
and social media; personal branding and org reputation;
organizing different format and scale events; strategic and
wise approach in all tasks; and serving people next to me.

Specialties: Public relations; strategic communications;
writing and editing, crisis management; thinking and doing
smart; people management; event management; serving and
advising leadership; project management; social media;
internal communication; nonprofits; well-being; protocol;

media relations; citizenship projects; public appearances, etc.

| have organised large-scale events like the NATO Candidate
Countries and NATO Member States' summits in Riga, the visit
of the US President to Latvia and founded the Rail Baltica
Global Forum.

For my work, | have received the Cross of Recognition, Fifth
Class — Bearers of the Order, and the LASAP Annual Award
“Gold Button.”

Twice | acted as a member of the Baltic PR Awards jury.

| am creative, and flexible, and have a high sense of
responsibility as well as effective communication and
leadership skills in managing teams and implementing
challenging projects.

| am passionate about sharing my knowledge on:
# personal branding (incl. digital personal brand)
# communications skills

# free digital tools for communication

# social leadership

# employee - ambassadors

# first impression

# internal communications

# visual presentation

More about me and my services:

Wi fiZ8r&s8a. conpadomi

munikacija




Atbilstosas prasmes un rekomendacijas

Skills

Business Consulting

B 14 experiences across leva Drazniece - Branding on Skl I IS
LinkedIn and 11 other companies

€ Lecturer Training & Development

we  Lecturer

Coaching
Show all 15 details =

O

®
Brand Awareness ms 18endorsements

‘ Endorsed by Iris Hainstock COACH and 4 others who are
highly skilled at this

w 15 experiences across leva Drazniece - Branding on
LinkedIn and 12 other companies

€) Lecturer Change Management

ot Lecturer ‘ Endorsed by Iris Hainstock COACH who is highly skilled
at this

Show all 21 details =

‘ Endorsed by Janis Kolomenskis (mutual connection)

Organic Growth Strategies .: 10 endorsements

a
w 12 experiences across leva Drazniece - Branding on
LinkedIn and 10 other companies

Digitalas kom



Sekotaji/ kontakti

* Jalapa sasniegusi 150
sekotajus, iespeja |oti

paplasinaties
* Personigai izmantosanai PE——
Iabi ir Sasniegt Vismaz 300 Posts People Companies Groups ) [ Jobs ) [ ¢

Founder at be-with; Chief Empowerment Officer

Se kOtéJ u @ Anna Andersone - 2nd

at Riga TechGirls
Latvia

m 174 mutual connections
View full profile




Padariet savu profilu publisku

Parskatiet profilu, vai tas ir publisks, ja n€,

atzimeéjiet, tad sasniegsiet plasaku auditoriju

“ Settings Visibility of your profile & network

Profile viewing options
Account preferences )
Edit your public profile

Sign in & security Who can see or download your email address

Connections
Visibility

Who can see members you follow

Communications Who can see your last name

., Representing your organizations and interests
Data privacy ’

Profile discovery and visibility off LinkedIn

Advertising data

Profile discovery using email address A e on Linkedin
Profile discovery using phone number Everyone
Digitalas komunikacijas tendences 2023. gada un padomi

. Slocking ., _ .. _
LinkedIn IP<omun|kaC|Ja




lestatijumi

“ Setti ngs Profile information

Name, location, and industry
Account preferences

Personal demographic information

Sign in & security Disol
isplay

Visibility Dark mode
Communications General preferences
Language

Data privacy

Content language

Advertising data Autoplay videos On

Showing profile photos All LinkedIn members

Feed preferences On =




Pievienojiet jusu multimediju saturu

Enrich your work experience with
multimedia content

We "ve got used to “Featured” space for various
original content — article, video, etc.

Featured + 7

\ .
\\\

a4 O
wilh -

LinkedIn: Tool for Personal and Kristine Mennika: Internal ‘
Employer Branding communication focus - well-...
As communication professional | have drafted and extended blog
and practitioner, | am following post on well-being from Comms
A Humble Message industry trends and perspective.
inkedin.con experimenting with different No doubt, that well-being is on

LinkedIn article: The importance tools to reach my goals and to agenda for ages, but only now it
of humbleness develop my skills. In 2011 | put... transforms the agenda of intern

I see the value to add rich media content

to work Experience as well. Do you have
video content, presentation, video of your
presentation, launched project, articles,
researches, etc.? Add the best ones to your
work experience - it enriches the description
you have already provided, and serves as

a real evidence of your achievements and
performance in the particular position.

work experience - 1t enriches description
you have already provided, and serves as

a real evidence of your achievements and
performance in the particular position.

Head of Strategic Communications

Finance Latvia Association - Full-time

7 - Aug 2019 -2 yrs

| was responsible for Strategic communications in the Association. During 2 years | have been part of re-
brending (from Association of Latvian Commercial Banks), crisis communication, organizing local and
international events all scales and formats, driving a Comms in social media, maintaining relationship with
stakeholders, serving leadership, etc. | truly enjoyed my time at the Association with amazing and professional
team members :)

Experience

C Head Of Corporate Communications
Citadele banka - Full-time
Sep 2019 yrs 8 mos

With great teammates | am responsible for internal and external Comms of Citadele Group across the Baltics,
to contribute in reaching business goals, supporting marketing efforts and building a solid reputat

—n VB T .04

That s it, as [ have promised it be short and
concise.



Multimediju saturs

Experience

Small Business Owner
C Smart

Nov 2018 - Present - 4 yrs
Latvija

The company provides marketing communication
consultancies and different seminars and workshops
about topics related to public relations, social media
communication, crisis communication, project
management, Agile and Lean projects, time
management rules and tools, digital skills etc.

Kas ir komunikacija?

'uuu PECPUSDIENA:

. UNIVERSITY
el OF LATVIA
Komunikacijas eksperti atklaj, kapéc dala sabiedribas

nok|ust viltus zinu gasta
lumic.lu.lv

Latvija ir strauji pieaugusi viltus zinu un dezinformacijas
izplatiba aizvadito divu gadu laika, ko veicinajusi pandémijas
un geopolitiskas situacijas apstak|i. Kampana “ES pret
dezinformaciju” 2021. gada pavasari konstatéti vairak neka
11 000...

Liklo€i un i vienota Latvijas valsts téla veidoSanai



Pievienojies LinkedIn
grupam

LinkedIn grupas ir labs veids, kad jaatrod nisas
auditorija, kas varétu but ieintereséta lidziga téma —
cilveki ar dzigam interesém iesaistisies diskusijas,
uzdos jautajumus, atrisinas savus izaicinajumus
Jums ir iespéja izveidot savas industrijas

Ar pievienoSanos grupai vien nepietiek (pasiva
daliba), jums jabut aktiviem, piedaloties diskusijas,
komentéjot ierakstus, atbildot uz jautajumiem utml.
— klUstiet pamanami

Tas viss jums palidzés veidot savu atpazistamibu ka
nozares ekspertam un audzét savu LinkedIn kopienu

Groups Create

Your groups  Requested

IT Professionals [ Agile Lean

i Scrum | DevOps | Security | Data |

Cloud | SaaS | Al/ML | Web3 DApps
368,254 members

Sabiedrisko attiecibu profesionalu
vakances

Owner

96 members

NOVATORE Community

Bl 34 members

Genos Emotional Intelligence
Community
1,212 members

Genos Certified Practitioners -
Closed Group for Networking &
Collaboration

572 members

Digital Marketing
2,097,044 members

Instagram Networking Group
3,495 members

Linked.In Latvija
33 members




KADAS IESPEJAS PASTAV LINKEDIN?



3 iemesli, kadel darbinieki nedalas ar saturu LinkedIn

“Man nav pietiekami daudz laika,
lai dalitos ar saturu”

“Es nejutos komfortabli socialo

=n

mediju komunikacija

“Nevaru atrast piemeérotako
saturu”




Pozitiva ietekme uz dazadam komandam no
Linkedin komunikacijas

Marketinga komandam: vairak noderigu kontaktu, zimola
atpazistamibas, timekla vietnes apmekléjumu, mazakas izmaksas
auditorijas sasniegsanai

Pardosanas komandam: vairak sarunu ar |emumu pienémeéjiem,
vairak potencialo iespéju, pardosanas rezultatu uzlabosanas

Personalvadibas komandam: iespéja piesaistit vairak darbinieku,
zemakas izmaksas darbinieku atlasei, atraks darbinieku atlases
process

Vadibas komandam: palielinat zimolu atpazistamibu, palielinat
ienemumus, ietekme uz darbiniekiem



Ka var iesaistit darbiniekus?

leraksti/ jaunumi: izceliet darbinieku nozimi, darba kultdru,
ikdienas pienakumus

Socialo mediju ekspertize: ja jusu darbiniekiem ir ekspertize kada
joma, intervéjiet vinus un dalieties ar video intervijam

Komandas pasakumi: iedrosSiniet darbiniekus dalities ar bildém no
neseniem pasakumiem

Vebinari: ja kads no darbiniekiem vadijis vebinaru dalieties, vai
paludziet, vai drikstat dalities ar so saturu LinkedIn

Klientu atgriezeniska saite: jusu komandai noteikti bus saglabatas
klientu atsauksmes, aiciniet dalities ar tam



p—— BLOG POSTS

I jee o ELELCE
LinkedIn

satura
vienibas

THIRD-PARTY CONTENT

Don't just talk about yourself — that’s for Instagram!
Also post engaging, reputable content from other
publishers, like, for example, TechCrunch or Inc.

NATIVE VIDEO

One way to run up engagement numbers is through
. video, so consider creating short interviews, recaps

or animations.

PLAIN TEXT

Alternative to visual-heavy feeds, you also need a
certain dose of pure copy, whether that's sharing tips,
promoting hacks or just discussing something you
recently learned.

PHOTOGRAPHY AND
https://www.brafton.com/blog/s

ocial-media/5-of-the-best-types-

branded or overlaid with text — can be showstoppers

ILLUSTRATIONS
O_, Images — especially ones that are authentic,

on LinkedIn. Plus they aid information retention for
visual communicaiors.

of-content-to-post-on-linkedin/



https://www.brafton.com/blog/social-media/5-of-the-best-types-of-content-to-post-on-linkedin/
https://www.brafton.com/blog/social-media/5-of-the-best-types-of-content-to-post-on-linkedin/
https://www.brafton.com/blog/social-media/5-of-the-best-types-of-content-to-post-on-linkedin/

Vias Linkedln satura iespejas

Kristine Tjarve

@ et © @ 0

What do you want to talk about?

1,749 followers

Private to you

Followers (1,749) )]

All activity ‘ Posts ) ( Documents

Kristine Tjarve published this

Add a photo

Take a video

Use a template

Celebrate an occasion

u & B

Add a document Personiska zimola veido$anas smalkumi jeb

konferences "PURE PR 2020" atzinas
Kristine Tjarve on LinkedIn €3
December 1,2020

Share that you're hiring

Find an expert

Tap here to get insights
Create a poll

Create an event

2l 1,087 impressions

Digitalas komunikaci




Publicejiet rakstus

e 20 LinkedIn ieraksti ménesi par 60% palielina jusu unikalo
auditoriju

* Daudzi digitala satura influenceri partraukusi veidot vinu
blogus, bet tagad veido blogu saturu LinkedIn

e Esam tur, kur ir musu auditorija



Dazi ieteikumi rakstiem

Veido rakstus par pasreizéjo situaciju un popularam témam,

Nno
Da

kas bus noderigas mérka auditorijai

ustrijas izpéte — statistikas dati par to, kas notiek industrija
ieties ar jaunakajam nozares zinam, kas varétu but saistosas

in

<edIn auditorijai

Var ari stastit sekotajiem, kas notiek ar jusu organizaciju —
jaunu produktu/ pakalpojumu ievieSana, jaunas izstades utml.

Dalieties ar padomiem, ko darit/ ko nedartt par kadu temu



Ekspertize

®  Andris Taurin$ - 1st
Litigation partner at Sorainen, protection of IP and ...
® 4d-®

A handy factsheet on domain name ownership, registration
and dispute resolution.

#domainnames #iplaw #disputeresolution #lawyer

Domain names * 2 pages

DOMAIN NAMES & CYBERSQUATTING
ommsmes e e

In ordor to obtain a financial
ddress composed by DN maios it possible

Wesaite N e
a Comblnation ofhoe, et R o ranstom ne I dareea o s
impies s complex Y ki ot s, i ko besicay

" address. QLI the domain name.

Levels of domain names

helpline.iprhelpdesk.eu

WHERE CAN | REGISTER A DOMAIN NAME?

[ The ntemet Corporation for Assigned Nemes i

[ T s
nboaiog e e o

A v whch dorvan country TLD *ou TM Post- delegation

Disputs Rosolution
Procedurs
(Trademark POORE)

Gy appicabio to Now gTLO:
Lownr-cart and faser precee

HOW CAN | REGISTER A DOMAIN NAME?

leva Treija - 1st
Content Designer, STEM PR & Coms, Editor of ...
O Tmo-®

Izmainas ekonomika izjut arf mediji. Ne tikai Latvija, bet visa
pasaulé. Virkne globalo mediju (The Washington Post, CNN,
MorningBrew) atlaiz darbiniekus vai reorganizé redakcijas.
Savukart uznémumi, taupot lidzeklus, aizvien biezak izvélas
veidot pasi savus medijus, pieméram, raidierakstus.
Daudziem tas Skiet vienkarsak, |etak, ilgtspéjigak ilgtermina.
Lidz ar to, protams, mainas ari prasibas pret PR specialistiem.
Un kas ir svarigakais - viedok|u lideriem. Saja gadijuma -
uznémumu parstavjiem. Jau ieprieks biju rakstijusi - lai k|Gtu
par viedok|u [ideri, ir jabat viedoklim. Jo saturs un ta kvalitate
vienmeér bls vissvarigakais. Kas vél ir svarigi? Manuprat, Seit
ir labs apkopojums (dati: SurveyMonkey, Orbit Media and
Mantis Research).

See translation

Essential qualities of thought leaders, according to
marketers

Survey of 481 marketing professionals conducted February 2020

ICommunicates
clearly

Challenges current
ay of thinking

Uses data to provea
point

ISays something new

Has strong opinions

s cited regularly by
others

Is likeable

Publishes regularly




Native video

Mikelis Bastiks - Following
Insights from running a design studio and building ...

llze Rassa- 1st 5d-®

}

= Empowering others as Communications Architect & ... We have 6 spots available for our 1-ON-1 brand design
WO 4mo-® consultation program. If you're looking to launch or upgrade

your brand in 2023, this is your chance.

Vai tev ir dikomforts atkal komunicét klatieng, kad uz tevi
skatas neskaitami acu skatieni vai kad esi pieradis pie darba
klusuma? ... see more

See translation

and upgrade your brand in 2023, make sure you go to
ascetic.com/consultation and

N

© vita Balckare and 2 others




leguvumi no dazadam aktivitatem/ seminariem

Iréna Liepina - 1st
Prezidente, Latvijas Sakaru darbinieku arodbiedriba PRO ...
w-®

ST nedéla bija intensiva:

gatavosanas LSAB PRO konferencei par arodbiedribu
ilgtspéjuy;

uzstasanas konferenceé #Darba tiesibas 2023

Eiropas arodbiedribu seminars par ilgtspéjas direktivam - |oti
vertigi.

Pievienoju art nelielu foto galeriju un nelielu video ieskatu:
https://Inkd.in/d4CHYdqP

See translation

€ lize Rassa and 11 others

( leva Sijate - 1st
; Bringing Love to business and guiding leaders towards ...
o

w*®

Nedé|as starta baterijas uzladétas péc ShowHeroes
komandas Vértibu dienas ¥
Paldies par |ausanos celam, kura:

f2izzinajam cilveka #domasanas limenus, lai ikdiena spétu
precizak definét problémas un atrast efektigakus risinajumus.

»dalijamies savos stastos un macijamies klausities bez
vértéjuma, sadzirdot otra #veértibas jeb ka Simon Sinek saka
“find your WHY", kas ir ka kompass dzives cela un palidz
atgriezties “majas”, kad gadas nomaldities. Un visiem gadas.
Ko tas dod komandas darba?

Kad atrodam kopigas pieredzes un vértibas ar kolégiem,
pieaug #uzticiba, kas ir pamats patiesai #sadarbibai.

@ Vel kustejamies, iejutamies otra “ada”, brinijamies cik
dazadi strada musu prati un cik #radosus risinajumus
komandas mérku sasnieg$ana tas var pienest. Un vél -
atradam ugunsdrosu formulu tiem briziem, kad vértibu
sadursme izsauc @

Ja, atsauksmes ir skaists apliecinajums tam, ka izvélos
stradat ar cilvékiem un komandam. Ka tas izdodas? Vispirms -
esot patiesam un atvértam cilvékam.

“levai piemit dabiska prasme radit majigu un drosu vidi, kura
(sa)darboties, atrast saskares punktus situacijas un cilvékos,
ar kuriem skiet nav neka kopiga. Balstoties sava personigaja
pieredzé un uzkratajas / apgutajas zinasanas, vina spéj gan
pielagoties komandai, ar kuru strada, gan atbildét uz
sarezgitiem jautajumiem.”

¢ Lai top jauni vértibu projekti kopa ar Training Lab !

Paldies par iespéju radit un darit to, ko milu ¥

N Regita Zeila - 1st
b Executive Director at Social Entrepreneurship ...
'O 6mo - Edited - ®

This week has been quite intense:

watalking about social entrepreneurship on the most popular
morning show on the National TV

watwo radio interviews

waexperience exchange with the Balkan ecosystem builder
Maja Markovi¢ thanks to Euclid Network (EN)

LdVisiting our great social enterprises Free Riga and Sonido
wdround table discussion with the Welfare Ministry to
understand the main take aways from Balkans and Latvia
Ldstarting a series of meetings with political parties before
the election in the autumn to lobby the interests of the
ecosystem

wafinishing up with evaluating amazing applications to our
yearly flagman event - pitching competition.

This week has been a fantastic opportunity to exchange views
about social entrepreneurship development with such a wide
range of stakeholders - public sector, enterprises themselves,
politicians in charge and also to see what wider public thinks
about the topic.

Overall, | can feel that more and more people see value in
social enterprises, understand their role and meaning in the
wider system in Latvia. It can be seen that our work as
ecosystem builder has a meaning, impact and very needed
role.

Quite rewarding!
| used to say to my colleagues that summer time is off to get

some rest, but that has not been true at all this year!
#socialimpact #socialenterprise #socialentrepreneurship




Personigais izaugsmes process

d Kristine Tjarve is £* feeling excited.
Oct 22,2019 - &

Communication professional, passionate lecturer, ... izskanas otrdienu vakarus pavadiju neformalas
omo - ® =T - izglitibas kursos "Dizaina domasana uznémgjiem"
Kristine Tjarve - vou ¢ kopa ar rado$u pasniedzéju Lilita Sparane Banku
Februaris solas bat interesants ne tikai ka macibspékam, bet Communication professional, passionate lecturer, ... augstskola. Paldies manam komandas biedrém
ari pati iekapsu studenta kurpés un intensiva kursa apgisu ® 'mo-® Jolanta Borite, Sanita Kacuba un Arta!
Emocionalas inteligences praktika prasmes. Ziny, ... see more Soreiz tikai un vienigi praktiskas nodarbibas, iziets
Eh, pilnigi neticas, bet turpinu izglitoties, turpinot aizvaditaja cauri visam dizaina domasanas procesam, radits un

See translation gada iesakto koucinga tacinu, nolému iet dziluma -.. see more ~ prezentéts prototips apmacibam klientu servisa
specialistiem. Aplieciba kabata un var méginat
pielietot §Ts prasmes dzivé. #muzudzivomizumacies
#milikodaridarikomili

6 Kristine Tjarve - You : Noslédzies kads skaists macibu posms, kop$ augusta
@

See translation

CERTIFIED

genos

INTERNATIONAL

c@ 34 1 comment PRACT'TIONER

S ® X

Like Comment

$ 1,714 impressions

5s komunikacijas tendences 2023. gada un padomi @ Mére Tiaveand 191 others SRS

CEO 28 LinkedIn komunikacija

4 comments * 1 share




Aptaujas

‘ Kristine Tjarve - vou
Communication professional, passionate lecturer, ...
( ]

3mo-®

Ta ka aktivi sekoju dzi dazadiem digitalajiem rikiem, palidzu
tos apgut citiem, radas ideja par padomu veidoSanu latviesu
valoda. Anglu valoda informacijas ir daudz, bet ne ... see more

See translation

Ja Tev butu jalukojas péc padomiem par dazadiem
digitalas vides rikiem, kurs nosaukums liktos
piemerotaks?

You can see how people vote. Learn more
Digitalie riki ikdienai
Digitalie padomi ikdienai
Digitalas vides ABC
Digitalo riku ABC

96 votes * Poll closed

Os5 5 comments



Treso pusu saturs

Kristine Tjarve - You
Communication professional, passionate lecturer, ...
® 2w-®

Pielauju, ka ST zina bus saistoSa gan toposSajiem

komunikacijas profesionaliem, gan tiem, kuriemir ... see more

See translation

A\/

MAKING MIRA

a’é‘s"*'ia

IIHF - Brivpratigo pieteikSanas ir sakusies

iihf.com * 2 min read

© Lasma Skestere and 9 others 1 share




Idealais LinkedIn ieraksta garums

140 zimes lidz podzinai lasit vairak...

Pec 140 zimém ieraksts tiek apgriezts
deala varianta ieklauties 25 vardos
Rakstu garums: 1,900 lidz 2,000 vardiem

dealais LinkedIn ieraksta garums no 40 lidz 49 zimém

Video garums 30 sekundes



Vakancu ieteikumi

Laima Ziedina- ...ikaljuna-2nd 4+ Follow

e Driving business and encouraging ...
2mo-®

w4 Fantastiska iespéja sevi pieradit 1sa fokuséta laika perioda

ud |zcila networking platforma

wd lespéja ietekmét socialpolitiski ekonomiskos notikumus

Latvija un plasak

wd Pieredze starptautisko konferencu un pasakumu

organizéSanas sféra

w4 lespéja stradat rokroka ar viedok|u lideriem, daudzu valstu

un véstniecibu parstavjiem, augstaka llmena vaditajam/-iem

Latvija un Baltija

BUvéjot un organizéjot pirmo Novatore Impact Summit 2022,
varu drosi apgalvot, ka pieredze ir nenovertéjama, paverusi
daudz jaunu iesp€ju un paplasinajusi redzesloku.

Paldies Novatore dibinatajam Baiba Rubesa un Dagnija Lejina
par uzticésanos!

Ja Tev ir augstas darbaspéjas, degsme par
#NovatorelmpactSummit misiju, piesakies aktivaja komanda
ka vaditajs vai ka brivpratigais, rakstot Novatore!




© Richard van der Blom - 2nd
Bringing LinkedIn success to your sales & ... + Follow

6d-®
10 INSIGHTS IN THE LINKEDIN ALGORITHM! Yep, that's
right, | couldn't let you wait any longer, so here are some
interesting previews! In less than 3 weeks the whole report
will be published, but take advantage of these insights,
starting today! (=~

[ About Section, Headline and descriptions are no longer
indexed by LinkedIn’s Search Engines, basically meaning that
your current job role is for 90% responsible to be found on
keywords

B3 #CreatorMode accelerates the Growth of your Reach if
you meet 3 Conditions (to be continued)

EJ Newsletters are already on their return with both reach and
engagement

) The ideal Post has 30% less text (characters) compared to
2021

& Don't tag more than 15 people or companies, because
everyone who doesn't react will harm your reach

B Compared to 2021, #CompanyPages have less reach .4,
but more engagement 4

Clicks on “see more” in your post, provide you with more
additional reach than a “like”

) Adding an explicit CTA (like asking for comments) does
not harm your reach, opposite of what #LinkedIn claimed in
their recent (April/May) "Debunk the Myths" blog series.

il “Recommend Content or “Notify Employees” is not reliable
for internal ambassadorship (!) #EmployeeAdvocacy

More background information and details on the conclusions
above can be found in the complete report. Tag colleagues,
peers and network friends already in the comments here, so
they know massive insights to improve their LinkedIln Game
are coming.

Liked this post? Want to see more?

Ring the /. on my Profile

Follow #LinkedInByRichardvanderBlom
1 Connect with me

Sneak Previews for the Algorithm Report 2022 - 13 pages

RV
DB

10 SNEAK
PREVIEWS

for the Algorithm Report

2022

) “Shares” yield much better resu”Bi%h?é’]é?%ﬁﬂﬁiRm onl

Y,
. acljas’tend
for the original author LinkedIn kd

es 2023. gada un padomi
nikacija




#Satura veidotaja profils

Resources
© Private to you

N Creator mode [[i11)

Get discovered, showcase content on your profile, and
get access to creator tools

2% My network

See and manage your connections and interests.




Topics (optional)

Topics you select will be displayed on your profile to show
potential followers what you post about most.

You can add up to 5.

Kristine Tjarve «
#sharingknowledge v/ Communication professional, passionate lecturer,

instructional coach

B You can only select up to 5 hashtags.
Talks about #pr, #ngo, #digitaltools, #communications, and

#sharingknowledge

Creator too|s C Smart - Latvijas Universitate
Riga, Latvia

Creator mode gives you new ways to reach your audience
by enabling access to the available tools. Learn more about
creator tool access.

Audio Event ® Available )

Follow on LinkedIn ® Available )

LinkedIn Live ® Available )

Newsletters ® Available )
Digitalas komunikacijas te




Dalities vai komentet?

’ leva Drazniece - 1st
¥ | Scale trust of your audience | Communications ...
[ ] [ ] [ ] [ ] [ ] -— -— -— ‘lW . G)
i LI kt p a t I kt p I e I e ra ksta I r Ve rt I ga k’ "I'm not that social media type of person" - | keep hearing thi

neka dalities
* Ari komentet ir vertigak

Comments
allow you

to create a bond
with
extraordinary




Komentari

 Komentari ir zelta verte Linkedin komunikacija

e Gari un jegpilni komentari ir jédzigaki neka 1si un kodoligi.
LinkedIn sniedz iespéju veidot komentarus lidz 1250 zimém

* Labi Linkdeln komentari:
— Jusu viedoklis, pamatojot ari ar datiem un citu nozimigu info
— Uzturi diskusiju karstu
— Sadali komentarus vairakos, neliec viena vairak par divam rindkopam
— lzmanto bildes, ja nepiecieSams, pievieno ekransavinus
— |k pa laikam ietago 2-3 cilvékus, iesaistot vinus diskusija



4 Kristine Tjarve is & feeling cool.
4h - Q

Létaka stavgalda versija jeb gatavojos konferencei, kur
gribas uzstaties stavot kajas ¢

Ikdiena §T kaudzite noslédzas lidz ar datu aizsardzibas
regulas gramatas augstumu <y

#milikodaridarikomili

Laima Busa - 1st
Developing healthier workplaces/Freelance OSH an...
3h

Man patik Sie kreativie risinajumi. Domaju, ka
ilgtermina jadoma par reguléjamu stavgaldu.
Tagad pratojam par to, ka vajag lielaku dzivok|a
platibu, jo 2 cilvékiem labi nopakotas darba zonas
fiziski grati uzturét. Sanak upurét pusdienojamo
galdu.

Katra zina citi liek uz galda kréslu vai tabureti - ir
stabili un arT vienmer pie rokas.

See translation

Like - © 1 | Reply - 2replies
Show previous replies...
‘} Kristine Tjarve ([0S
® Communication professional, lecturer
1h

PS. man ir tikai lieli krésli, kurus varétu likt uz
galda, prasas iegadaties tabureti §%y

See translation
Like | Reply

Inese Pabérza - 1st
Komunikacijas konsultante un trenere. Radu un vad...
4h

Mana_.absollﬁt! tgp Iietaf ti_eésgistcég pasakumiem )
s ol e N R

avotam un fonam. LinkedIn ko

Gundega Vavere-Mikute
Labs gramatu saraksts &

1h Like Reply

Gundega Vavere-Mikute

Un te var redzét, ka veca stila lasitajiem - es
domaju tos, kam patik fiziskas gramatas, ir
no tam vél ari papildus labums = Kaut ko
tadu no e-gramatam neizveidosi &

1h Like Reply

Liene Locmele
Remarks silda sirdi un ievies stabilitati
nestabilos laikos &

1h Like Reply

Lilita Sparane

£5més visi laikam palielinajam vispirms
bildi, pieskiebam galvas, lai redzetu, kas
Tava gramatplaukta...&@ un tad vértéjam, vai
un cik stabili. z@ man ir augsta kumode, bet
tas nebija ienacis prata. Hmm, paldies par
ideju, Kristine! Sestdien lekcijam izméginasu.

58m Like Reply 10
Ivonna Grinvalde

Man rit paredzéta uzstasanas PVO Veseligo
pilsétu tikla konference - jau saku af

cik s&jumus vajadzas.... = Congratulate Katrina for starting a new position as
Communications and Marketing Lead at UPB, AS

O®Q 63

&

17 comments

® Like & Comment

&

Reactions

HREQRBC

Comments

Kristine Tjarve - You
Communication professional, lecturer
Tw

Izklausas iespaidigi, lai izdodas!

See translation

Like + © 1 | Reply

Most Relevant

~
v




ledvesmai

VAYNER

SOSNEl  GALLERY EVA NOsIDAM

\C Y/NIET VAYNERMEDIA

Ann Handley - 2nd

Digital marketing & content expert. Wall Street Journal
bestselling author. Keynote speaker. Writer.

Gary Vaynerchuk - 3rd

Chairman of VaynerX, CEO of VaynerMedia, 5-Time
NYT Bestselling Author, Text Me: 212-931-5731

MarketingProfs « Simmons College
Greater Boston

Talks about #nfts, #business, #investing, #marketing, and
#entrepreneurship

VaynerX 448,272 followers

New York, New York, United States

é 1 mutual connection: Dace Bulte

ooy JETIE)

https://garyvaynerchuk.com/

5,292,486 followers

oy GO

https://www.linkedin.com/in/garyvaynerchuk/

https://www.linkedin.com/in/annhandley/



https://www.linkedin.com/in/garyvaynerchuk/

Kristine Tjarve
LMT 29296617
e-pasts: kristine.tjarve@ir‘eract.lv

https://www.linkedin.com/in/kristinetjarve/


https://www.linkedin.com/in/kristinetjarve/
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